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Dr. V.  Rama Devi 

 

M E S S A G E  f r o m  h e a d , s o m ,  n i t  w a r a n g a l  

The School of Management, NITW has been striving consistently towards excellence in manage-
ment education and carved its own niche through nurturing "Technomanagers ready for tomorrow".   
The School of Management offers M.B.A and Ph.D programmes and the vivid teaching and re-
search pedagogy across the discipline facilitates synchronized delivery of knowledge and skills to 
the students. The students and faculty of department are always proactive in taking initiatives to 
organize various academic, co-curricular, management and social events. This newsletter is an 
attempt to highlight the activities of the department and I look forward to see more issues in future. 
I congratulate the entire team for the efforts put into the newsletter and hope that it will serve the 
purpose to the best. 

M E S S A G E  f r o m  t h e  d i r e c t o r   

 

M E S S A G E  f r o m  a l u m n i  d e s k  

On behalf of the School of Management (SOMNITW) Alumni Association, I would like to extend 
hearty congratulations to the school for starting the practise of quarterly E-Newsletter. We believe 
that the newsletter will be a testimony to various activities happening in the school and will act as a 
medium of sharing information to the 650+ alumni of the school. 

As we reflect back on where we have been over the past years and where our Institution headed, we 
should think about how we can help meet the needs of those who will follow us. Many alumni are par-
ticipating at so many levels, giving their time, talent and treasures. In big ways and in small, the con-

tributions are important and valuable. 

As alumni, we assure to build Bigger Circles, tighter connections, greater engagement and keep 
supporting the school in every possible way. 

N o t e  f r o m  E D I T O R I A L  T E A M  

Mr. GOWRI SHANKAR 
Alumni President 

SOM, NIT Warangal 

Dr.  V. RAMADEVI 
HOD  

SOM, NIT Warangal 
 

Prof. N.V. RAMANA RAO 
Director 

NIT Warangal 

EDITORIAL TEAM 

School of Management, NIT Warangal is launching its first newsletter to establish a single source of information 

broadcast of SOM. Our newsletter is not only a snapshot of developments such as new course offerings, events but 

it also includes career advice, learning through facts, book recommendations and puzzles. This being the first news-

letter we have captured all key information from the start of the academic year and introduced the school and its ac-

tivities. If you are a student or alumni of the school, we encourage you to share your professional achievements be-

cause we also want to celebrate your success and also please share your suggestions to improve the newsletter in 

the coming editions at som.newsletter.nitw@gmail.com. We aim to publish the newsletter quarterly, so please be on 

the lookout for future issues. 

Happy Reading! 

~ Editorial team 

It gives me immense pleasure to announce that the School of Management, NIT Warangal is all set 
to launch a Newsletter, which covers all the happenings in the School. National Institute of Tech-
nology, Warangal, formerly known as Regional Engineering College, is the first in the chain of 30 
NITs in the country. The Institute has 13 academic departments offering 8 undergraduate programs, 
29 post graduate programs and research programmes in engineering, sciences, humanities, physi-
cal education and management. The institute has notably dedicated faculty, staff and the state-of-
the-art infrastructure conducive to a healthy academic environment. 

I am sure this Newsletter will play an instrumental role in providing greater exposure to the activities 
of the School of Management. I wish them all success in the initiatives being  taken up in the School 
of Management, NIT Warangal.  

AKHILA POTLA A. B. TANMAIYEE ARAVINDHAN    
      SOKKU 

AFREEN AHMAD BINO JACOB SREE RAMA 

MURTHY T 
THALLADA  

NAGARAJU 

RAGA VEENA VISHNU VAMSHI   

KAVULURU 

Dr. T. RAHUL 
Editorial team Advisor 
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2 0  Y E A R S  O F  SOM  
SOM NITW has always been enthusiastic and 

successful in organising various events. CURA,     

a national level management event has been at-

tracting students from the top B-schools across 

India since 2009. 

Abhiyan, an exclusive MBA student association, 

brings in industrial and latest management hap-

penings to students in the form of creative and 

thought provoking activities to their own class-

room. SOM has 20+ areas of research with pro-

jects worth Rs.1.602 million by NSMTMIS, DST 

and Government of India completed and many 

more projects are in various stages of progress.  

SOM is accredited with Tata Consultancy Services 

(TCS). It has been awarded with Outstanding B-

School with innovative curriculum for three times. 

Also, it is life time member of National Human Re-

sources Development (NHRD).  

          Pandit Jawaharlal Nehru laid the founda-

tion stone for the institute on October 10, 1959, 

the first in the chain of 31 NITs (formerly known 

as RECs) in the country. A few decades later in 

2000, NITW established Center for Management 

Studies offering full time MBA program exclusive-

ly for engineering graduates, and later renamed 

as School of Management (SOM). With its strong 

foundation, in the year 2009 School of Manage-

ment started Doctor of Philosophy program, offer-

ing doctoral degrees in 7 different areas. It has a 

strong alumni base with 10 PhDs and more than 

650 graduates serving at various roles. School of 

management always wanted its students to excel 

in all areas including the technical skills. To en-

sure this, the School is facilitated with an analyt-

ics lab having complete access to tools like Capi-

taline database, IBM SPSS, India business in-

sight, IBI, GRETL, R and Python.  

 SOM enjoys state-of-the-art infrastructure 

of  NITW,  these include a strong IT-backbone, 

seminar halls complex, library, hostels, and so 

forth.  



 

1. Unnat Bharat Abhiyan- Inspired by the vision of transformational change in rural development pro-

cesses by leveraging knowledge institutions to help build the architecture of an Inclusive India, this is 

a flagship program of MHRD, GOI, coordinated by Dr. G. Sunitha 

2. The Role of Social media in Rural Development –A Study in Telangana State, IMPRESS scheme 

of ICSSR, by Dr. V. Rama Devi 
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“ 
“ 

The Volkswagen 
group owns Bentley, 

Bugatti, Lambor-
ghini, Audi, Ducati, 

and Porsche.  

“ “ Google’s search en-
gine was initially 
called ‘BackRub’ 

“ “ Candy Crush brings 
in a reported 

$633,000 a day in 
revenue  

Research is important in contributing knowledge development, practi-

cal improvement, to enhance the competency, teaching and learning 

process. School of Management has many completed and active re-

search theses that have resulted in publications in peer reviewed jour-

nals. Till date, 10 PhDs were awarded from the School since 2009 and 

there are 12 Research scholars pursuing their PhD program. 

PhD enrolment in the academic year 2019-20:  

 

 
R e s e a r c h  
A  ke y  E l emen t  f o r  a ny  P r og r am . . . .  

Mrs. Aruna K  Marketing 

Mr. Rajendra Kumar  

Mr. Ankush Gupta 

Marketing 

Human Resource Management 

Mrs. Dasari Shantaratnam Human Resource Management 

Mr. Karthik Padamata Human Resource Management 

Ms. Shalini Reddy Naini  Marketing 

Mr.Vasudeva Rao TVS  Marketing 

T h e  s o m  f a c u l t y   

g r o w s  b i g g e r !  

SPRING 

FALL 

O N G O I N G  P R O J E C T S   

In addition to nine full time faculty serving the school, two Assistant 

Professors joined in the year 2019-20. 

Dr. Nishant Bhimrao Labhane  

Assistant Professor  

Dr. T. Rahul 

Assistant Professor  
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C R O S S W O R D 

1. Companies like McDonald's are 
known as    (1 word) 

3. The availability of liquid assets to a 
market or company (1 word) 

4. 
A person who sets up a business(s), 
taking on the financial risks in hope of 
profit (1 word) 

5.            is the share price of a share 
when it is floated on the secondary 
market (2 words) 

6. One of the 4P’s of Marketing (1 
word) 

9. The Australian share market 
(abbreviated) 

 
The market where the initial shares of a 
public company are first floated (2 words) 

7. You can earn an income from shares by ei-
ther selling stock, or receiving  (plural, 
1 word)  

8. A person who is the exclusive owner of a 
business. They are entitled to keep all 
profits for themself after tax has been paid, 
but has Unlimited liability (2 words) 

10. The name for the Hong Kong stock market 
index (2 words) 

11. A market with a decline and a drop in 
share prices and demand (2 words) 

12. A stock in a corporation which has a great 
reputation, is reliable and operates well 
(plural, 3 words) 

2. 

Across: Down: 

ANAGRAMS  

(Form a word by re-arranging the other)  

 

 1. Dealer (HINT: Boss/ Captain) 5. Eleven plus two (HINT: Plus 

one minus one) 

2. Reserve (HINT: Drive backwards) 6. Las Vegas (HINT: Save from 

Destruction) 

3. Stressed (HINT: Afters) 7. Sender (HINT: Thick) 

4. School master (HINT: Where teachers engage 

with students) 

  

1 

2 

3 4 

5 

6 

7 

8 9 

10 11 

12                           
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As a part of 'One Student One 

Tree' initiative, taken up by 

the administration of NITW to 

create Miyawaki forest on 

campus, School of Manage-

ment enthusiastically participated in tree plantation contributing to the protection of the en-

vironment. Miyawaki is a Japanese technique of forestry that involves the creation of a 

dense mini-forest comprising varied plant species. 

 

A kickstart to the academic year with the Miyawaki breeze!  
E

V
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Learning for Academicians 

Understanding and applying statistics to business: an important aspect for both business 

and academia! 

School of Management organized a faculty development programme on Statistics for Business Re-

search & SPSS applications in association with the E & ICT Academy, NITW, sponsored by the Min-

istry of Electronics and Information Technology, GOI. The six day workshop coordinated by                 

Prof. M. Ravindar Reddy and Dr. P.R.C. Gopal was attended by 50 enthusiastic faculty across PAN 

India. Eminent speakers from industry and academics were facilitated as resource persons to the 

workshop. The highlights of the workshop were the hands-on sessions using SPSS along with con-

ceptual learning. 
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EXPERT LECTURES 

1. Expert Lecture on “Strategic Management Perspectives in Mergers 

and Acquisitions” by Mr.Ghiridharan Surendran, SVP, Factset, Hyderabad 

on November 15th, 2019 

2. Expert Lecture on “Innovations and Intellectual Property Rights” by                

Mr.Sudhakar Anivella, Director Engineering, Turvo, Hyderabad on November 16th, 2019  

3. Expert hands-on Session on “Spreadsheet modelling” by Mr.Anudeep Appe, Senior Data 

Scientist, United Health Group, Hyderabad  on November 8th, 2019 
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“ “ A business is 
simply an idea 
to make other 
people’s lives 

better 

“ “ Business is all 
about solving 
people’s prob-

lems-At a profit 

“ 
“ Whenever you 
feel bad, just re-

member that 
Coca-Cola only 
sold 25 bottles 
the first year. 

#NeverGiveUp 

-Richard Branson 

-Paul Marsden 

Day 2: Prof. Naga Devara, Guest of 

Honour, spoke about revolutionizing 

Industry 4.0. He added that the busi-

ness is lot more economical in terms 

of quality work results using IoT and 

Analytics.  

The conference gave an opportunity 

to nearly 150 members across the 

country to participate. Eighty papers 

were presented in five different ses-

sions covering numerous themes of 

‘Management Paradigms’. The con-

ference was coordinated by           

Dr. P. Ramlal, Dr. G. Sunitha and 

Dr. S.L. Tulasi Devi. 

School of Management, NIT, Waran-

gal organized a two day National 

Conference on New Management 

Paradigms in a Changing World: In-

novations, Dynamics and Future Pro-

spects (NMPCWIDF-2020) in associ-

ation with TEQIP-III during 31st Janu-

ary, 2020 and 1st February, 2020. 

The highlights of the conference were 

the fast changes in technology in ref-

erence to the management studies. 

The changes chiefly relate to the 

three paradigms: Innovations, dynam-

ics and future prospects of manage-

ment. The conference was held in the 

presence of our Chief Guest        

Prof. N.V. Ramana Rao, Director, 

NITW and Dr.V. Rama Devi, Head, 

School of Management, NITW.  

Day 1: Prof. Ramana Sonti, Guest of 

Honour, addressed ways to create  

sound portfolios including the ‘Big 

Ideas’ in finance to his fellow manag-

ers teaching ‘The Usefulness of Use-

less Knowledge’, conjointly explaining 

risk sharing factors, heterogeneous 

risk  aversion goals.  

NIT Warangal’s School of Management, summons for a National Conference on  

“Modern Management Models” in our dynamic society.  
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CURA’20  “A National Level Management Event from School of Management, NITW”  

a period of time usefulness and experi-

ence. Cura’20 had participants with ex-

traordinary competence and skills from 

numerous B-Schools. It comprised of eight 

distinct events designed and developed to 

bring out the ‘Best Manager’ among them 

with two workshops that helped to boost 

their skills adding two keynote sessions to 

enlighten the young minds. Dr. K. Francis 

Sudhakar was the faculty advisor for this 

ecstatic event.  

NITW’s, School of Management (SOM) host-

ed its biggest management event Cura’20 on 

14th & 15th of Feb 2020. Cura, signifying 

“Thoughtfulness” was started back in 2009 to 

unshackle the minds of management aspir-

ants from everywhere across India. This has 

been a platform for participants to elucidate 

most of the business activities, with totally 

different approaches through events de-

signed so as to elicit the various responses 

from the rapt students of management. Be-

yond any doubt, this event has been a bea-

con of sunshine for all people who had well 

balanced skills and innovative  ideas to bring 

out their  inner managerial competencies into 
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r e t r o s p e c t i v e  m e m o r i e s  

R o u n d  t h e  y e a r !   
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“ “ 

Most important 
reason why busi-

nesses fail is there’s 
no market need  

“ 
“ 

Facebook is primar-
ily blue because 
Mark Zuckerberg 
suffers from red-
green color blind-
ness.  

“ 

“ 

Wealth of India’s 
richest 1% more 
than 4 times of 
total for 70% 

poorest 

Abhiyan Club is a departmental 

club of School of Management, 

NITW established in 2003. It is 

a student centric club aiming to 

upscale the leadership, inter-

personal and overall soft skills.  

With the beginning of the aca-

demic year, Abhiyan witnessed 

a series of activities harnessing 

the primary intent of the club i.e. 

exploring ourselves. In the 

world of clicks and posts, we 

believe in accomplishments. 

The Club has organized live 

events like Mystery Writer, 

JAM, Marketing Technique, 

Building Towers, Logo Identifi-

cation, CURA Promo Launch, 

Budget 2020 etc. 

 

QUARANTINE TALES 

The pandemic menace hit the 

economy hard, still we kept on 

up skilling to be industry ready. 

Many activities were conducted 

online to make effective use of 

the lockdown period. 

List of Online Activities 

 Quizzes 

 Case study discussions on 

Marketing, Operations, HR, 

IT, Finance Areas 

 Abhiyan News Board 

 Virtual Discussions 

 Video Presentations 
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BOOK: What they don’t teach you at Harvard Busi-

ness school.  

AUTHOR: Mark H. McCormack GENRE: Guidebook  

Relating his proven method of "applied people 

sense" in key chapters on sales, negotiation, reading 

others and yourself, and executive time manage-

ment, McCormack presents powerful real-world guid-

ance on the secret life of a deal management philos-

ophies that don't work (and one that does) the key to 

running a meeting--and how to attend one the posi-

tive use of negative reinforcement proven ways to 

observe aggressively and take the 

edge and much more.  

 

 

.  
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A l u m n i  t a l k s  

RAM KUMAR NIMMAKAYALA 

(Ericsson, Dallas) 
Importance of Analytics 

B o o k  b i t e s  

BHANU PRAKASH SHARMA G 

(Accenture, Hyderabad) 
Career Growth & Industry Experience 

ANKUSH GUPTA 

(KPMG, Hyderabad) 
Industry post COVID-19 

BOOK: The Four Agreements.  

AUTHOR: Don Miguel Ruiz  GENRE: Self-help  

Revelation of the source of self-limiting beliefs that 

rob us of joy and create needless suffering. Based 

on ancient Toltec wisdom, The Four Agreements 

offer a powerful code of conduct that can rapidly 

transform our lives to a new experience of freedom, 

true happiness, and love.  

Quarantine has become a blessing in disguise for everyone aiming for great 

success ahead. It brought several people to spend time with members of their 

family and several others are still battling on the fields of the pandemic to 

keep us safe. 

The students of School of Management, NIT Warangal, additionally had an 

opportunity to put in quality time by interacting with alumni through webinars. 

The school appreciate the proactive support of alumni for sharing their views 

in various domains and helping us grasp the various aspects of the corporate 

sectors amid the COVID19 pandemic. 

UPCOMING EVENTS 

 Alumni Relations team 
plans to organise more 
than 10 alumni talks in 
the next two months. 

 MBA Admission update: 
Personal interviews to 
be held over video con-
ference mode for the 
batch of 2020 in the 
month of May. 

 Social Outreach team to 
partner and work with 
Literacy Helping Hands 
(NGO) 

 
Reading will not only suffice the purpose of building managerial perspective 

and gaining insights about various genres of life but it also teaches the im-

portance of communication at work, handling people and so on. It talks about 

achieving enlightened interpersonal effectiveness and expressing ideas in 

ways that they are heard. 



 

He completed his M.B.A in 1998 
and  started his career with 
Crompton Greaves in HVAC 
Sales. Thereafter in 2000, he 
switched over to Bose Corpora-
tion looking after sales for Profes-
sional Systems Division in South 
India.  
In 2006, he joined as the first em-
ployee of Christie Digital Systems 
USA Inc. 
(www.christiedigital.com ) in India 
accountable for strategic focus 
for the company and the revenue 
performance of the India market. 
The professional journey was 
rewarding financially and lot of 
learnings each day.  
In 2010, he switched over to set 
up his own entrepreneurial ven-
ture because he sincerely felt and 
continues to believe that entre-
preneurship should be the desti-
nation of every MBA Graduate.  
The organization is focused on 
wholesale distribution of Agricul-
ture & FMCG Products. By opti-
mizing operations using IT solu-
tions to connect people and pro-
cesses to achieve Sales Targets 
in competitive business environ-
ment.  

What factors made you to 
evolve yourself from corporate 
leader to Entrepreneurship? 

Theoretically and practically, there 
is all the reason in India to be an 
entrepreneur. The market poten-
tial is immense and there is so 
much to be done as our nation 
progresses. The long-term growth 
prospective of the Indian economy 

is positive due to its young population, healthy 
savings and investment rates, and increasing inte-
gration into the global economy. The Indian econ-
omy has the potential to become the world's 3rd-
largest economy by the next decade.  

We set up our organization focussed on Food & 
Beverage distribution and partnered with MNC 
firms to services the aspiring demographics of 
India. 
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C A R E E R  a d v i c e  

 

1) Franchises 

2) Primary Market 

3) Liquidity 

4) Entrepreneur 

5) Public float 

6) Promotion 

7) Dividends 

8) Sole Trader 

9) ASX 

10) Hang seng 

11) Bear market 

12) Blue chip stock 

p u z z l e s  

a n s w e r s  

CROSSWORDS 

1) Leader 

2) Reverse 

3) Desserts 

4) The classroom 

5) Twelve plus one 

6) Salvage 

7) Denser 

ANAGRAMS 

What factors do you consider 
most often when planning for 
the future? 

I would advise the young MBA 
students, whenever planning for 
the future always plan never to 
be caught in a situation where 
you have no options. Whenever 
planning for the future, the focus 
is to have an exit plan and at 
any given time you should have 
opportunities to choose from. 
Keep learning new skills that 
keep you relevant in your organ-
ization.   

It is easy to get locked in a well-
paid job and it slowly grows on 
you and pushes you in a comfort 
zone. Entering your comfort 
zone with a profile where you 
are not learning much is not a 
good long-term strategy.  

What is the most common 

thing the fresh MBA graduat-

ed struggle with after entering 

the industry? 

In MBA we always learn the 

MNC Macro case studies, when 

the student joins the industry he 

has to solve and thrive in the 

Indian business scenario, which 

is completely different from what 

the textbook prepared him or her 

to face. The focus should be to 

learn Indian market realities so 

that the entry to the workplace is 

smoother.  

What’s one thing you 
would’ve done differently? 

We always take an optimum 
decision based on the data 
available to us at that given 
point in time. I would not change 
anything in my life, all the deci-
sions taken were from my point 
of view optimum for my long-
term growth.  

What do you suggest for building 
the skill of “always speaking so 
engagingly” in front of others? 

You have to believe in the Idea, 
Concept or strategy, engage your-
self first then you will have to skill to 
engage others. Building the skill to 
engage others on a concept which 
you don’t believe in, is dishonesty. 
First engage yourself, believe and 
then the skill to speak effectively will 
flow on its own.  

How did you learn to embrace 
failure? 

Failure is so important. You don’t 
Fail, you learn and then go on to 
build something new with your new 
learnings. I welcome Failure be-
cause for me it is enhanced learn-
ing.  

What advice can you offer on 
how to progress in our career? 

From the age of 17 – 30 yrs be in 
super learning mode. Don’t look at 
salary in the early years, pick up 
skills and experiences. Once you 
have the relevant skills and experi-
ences, the wealth will flow to you. 
Don’t go after positions they mean 
nothing, focus on what you want 
and how your skills and learning 
can get you there.  

What do you think are the 
strengths of the current genera-
tion and where should fresh MBA 
graduates focus to improve? 
What are the common mistakes 
that can be avoided? 

Over confidence - hurry to reach the 
top are the common mistakes, while 
the right amount of confidence is 
also the strength of the current gen-
eration.  

What is the impact of covid-19 
Pandemic and what should be 
the learning/takeaway from it? 

Never get caught without an exit 
plan. Be prepared for all scenarios 
and never think your comfort zone 

will continue forever. 

 

 

“Career Advice” aims at learning with some of the achiever’s. This time we had an op-

portunity to interact with Kanwal Preet S Brar 

KANWAL PREET S BRAR 

Founder/ Director, F V Agro LLP 

Sales Director, Christie Digital Systems, USA Inc 

http://www.christiedigital.com



